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links, 4 ways disruptive marketing is winning over customers - much more than just a buzzword disruptive marketing is
changing the way we react to understand and accept companies and their advertising from a business standpoint disruptive
marketing represents a key shift in an era where promotional strategies update as fast as the technology that carries them,
marketing helps bring about product recognition to the - for a small business to succeed the product or service it offers
must be known to potential buyers unless your business is well known locally and communication with your customers is
easily available you have to utilize marketing strategies to create product or service recognition
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